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Five Ways Golfers Can Care For The Course
May 01, 2020
George Waters, manager, Green Section Education

As golfers, we should always be doing our part to help care for the courses we play on, but contributing to course care is especially
important this year. Many golf course superintendents have been operating with reduced budgets and fewer staff members due to
the COVID-19 pandemic. They have been forced to focus on critical tasks, like mowing, and have postponed or eliminated many
other important maintenance practices. Courses will be playing catch-up for a while and doing what we can to help keep them in
good shape will help maintenance teams focus on the most important tasks. A little extra effort on our part might also make a big
impact on playing conditions because some of the routine repairs we’ve come to expect from the maintenance staff may not happen
for a while. Here are five ways golfers can help care for the course during this challenging season:

e Repair ball marks Repairing ball marks is something we should always be
doing. Unfortunately, maintenance staffs often spend a significant amount of time
each year fixing unrepaired ball marks so they don’t negatively impact playability
and aesthetics for weeks to come. This year, the last thing maintenance teams
need to be doing is a job we can easily do ourselves. If you repair your ball mark
and a couple of others with the proper technique, you’ll be doing everyone a fa-
Vvor.

e Repair your divots Repairing our divots correctly is another easy way to make
a difference this year. Maintenance teams may not have the resources to fix unre- : 9
paired divots, and the scars can be lasting. Improperly repaired divots can take Many courses are operating with reduced
months to heal — if they ever fully heal at all. This leaves the risk of a bad lie in pydgets this year. Putting extra effort into
the fairway for our fellow golfers. Repairing our divots correctly, along with a few
others for good measure, will go a long way toward keeping fairways smooth this
year.

course care etiquette will go a long way
toward maintaining good playing condi-
tions.

o Follow cart rules We all know that golf carts can damage a course if they aren’t used properly, if traffic gets heavy, or if
weather conditions aren’t conducive to cart traffic. This year there is added pressure with the single-rider cart policies enacted
at many courses. Don’t be surprised to see more cart restrictions this season as courses try to limit the damage. Following the
rules and keeping carts on paths as much as possible will make a difference. If you’re able to walk more often this year, that
certainly won’t hurt either.

e Smooth the sand Bunker conditions may be a little rougher than what many of us have become accustomed to. Many
courses have removed rakes to reduce touchpoints and maintenance teams may not have the same amount of time to spend on
bunkers as they have in the past. A bad lie in a bunker is not the end of the world, but if we can do our best to smooth foot-
prints and other disturbances with a club or our feet it will reduce the number of tough spots out there this year. It’s not the
ideal way to smooth bunker sand but doing the best you can will help.

Adjust our expectations Many golf courses in the U.S. have started this season behind schedule. Due to staffing and budget
challenges, important practices like aeration and topdressing had to be scaled back or postponed. Heights of cut were raised to re-
duce mowing requirements and countless detail-oriented tasks had to be skipped entirely. One of the best ways to help golf courses
through this difficult time is by being understanding if we find course conditioning or presentation is different than what we’re used
to. There’s a good reason behind it, and this year has reminded us all that just being out there playing the game we love is some-
thing to celebrate.

“This article is reprinted from the May 1, 2020, Volume 58, Issue 09 of the USGA Green Section Record. Copyright United
States Golf Association. All rights reserved.”

https://www.usga.org/content/usga’/home-page/course-care/green-section-record/58/special-edition/five-ways-golfers-can-care-for-
the-course.html#returnable



https://www.youtube.com/watch?v=SJ6CegCUPfw&list=PLnU5qUEfww3cOAU8iTQTUpF5S4UqhXJka&index=29&t=0s
https://www.usga.org/content/usga/home-page/articles/2019/05/divot-repair--why-and-how.html
https://www.youtube.com/watch?v=fz8ZkwEeeRo&list=PLnU5qUEfww3cOAU8iTQTUpF5S4UqhXJka&index=18
https://www.usga.org/content/usga/home-page/course-care/green-section-record/58/special-edition/double-the-carts-is-not-double-the-fun.html
https://www.usga.org/content/usga/home-page/course-care/green-section-record/58/special-edition/five-ways-golfers-can-care-for-the-course.html#returnable
https://www.usga.org/content/usga/home-page/course-care/green-section-record/58/special-edition/five-ways-golfers-can-care-for-the-course.html#returnable
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Clarification on Golf Facility Guidance for
Pennsylvania Counties in
Yellow and Green Phase of Reopening

The Pennsylvania Alliance for Golf has received updated guidance from the
Pennsylvania Governor's Office for golf facilities located in counties designated
as yellow or green phases of reopening.

The Governor's Office has informed us that in the yellow phase, facilities may
open, conduct in-person operations, and offer caddies and shared golf cars.
These facilities must follow all the guidance to keep employees and customers
safe. All employees should wear masks, clean / disinfect golf carts, etc.,

and social distancing remains in place. Beginning on June 5, those facilities that
have a restaurant on site may offer outdoor dining at 50 percent capacity. Gath-
erings in the yellow phase are restricted to no more than 25 people.

In the green phase, facilities that have a restaurant on site may offer indoor din-
ing at 50 percent capacity, in addition to in-person operations, caddies, shared
golf cars, etc., all while maintaining social distancing. Gatherings of more than
250 people are prohibited. The following counties will move to green on June
5: Allegheny, Armstrong, Bedford, Blair, Butler, Cambria, Clinton, Fayette,
Fulton, Greene, Indiana, Lycoming, Mercer, Somerset, Washington, and West-
moreland.

Golf facilities that are located in red counties may only offer golf cars as single
occupant only, unless the occupants share a residence, and may not offer cad-
dies. All remaining red counties are expected to move to yellow by June 5; these
counties include: Berks, Bucks, Chester, Delaware, Lackawanna, Lancaster,
Lehigh, Northampton, Montgomery, and Philadelphia.

To read the full FAQ document, click here.

Phases
[ GREEN - Aggressive mitigation lifted
[ RED - Stay at home order

READING EAGLE [_] YELLOW - Aggressive mitigation
SOURCE: Pennsyivania Governor's Office
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President’s Message

New Normal...Something we hear every day. Some-
thing that changes every day. Something that we have
no idea what it will look like and what the future holds.
The constant uncertainty can be challenging, and weigh
heavy on us all. I hope that you, your teams and your
clubs have been able to navigate through the past few
months as well as can be expected.

The evil weevil is back! By the time everyone is read-
ing this, some will have already made their first larvi-
cide applications, while others will be close behind. It
amazes me when I think about the amount of resources
required to manage that little bugger (get it)! Especial-
ly in comparison to say 10 years ago, between time and
money, the expansion of ABW and growth of
knowledge into their habits is quite something. For
those of you who do not have them, well your property
is a rare breed. Perhaps others out there who do not
have high populations of poa literally let them eat!
Free poa eradication sounds good to me! As I stated
last time, rely on your personal experiences as well as
the many resources available to assist you in proper
application timing.

The board has held a few virtual meetings to check in
with the status of membership/sponsorship as well as to
discuss our planned meetings this year. It is obviously
very difficult to say when our first physical meeting
will take place. We are in the works to host a virtual
meeting for the month of June on a topic that I think
will be very relevant. If anyone has an idea in terms of
a virtual topic, assuming we may have to continue in
that fashion moving forward, or again later this year,
please let us know! I hope that all of the updates over
the past few weeks have been useful for you. If there is
still some way that the board can be of assistance,
please reach out to me or another board member...we
would be happy to help in any way!

I have no idea what phase or color or new normal we
will be in by the next time I write to you, but [ am opti-
mistic that we will be in a better place by then. Let us
all hope that things continue moving in the right direc-
tion, everyone remains safe, and we can all tee it up
together again soon!

Regards,

Kevin Mark
President

Membership News

The following individuals have applied for membership into
our association. If there are no written objections within the
next seven days, they will be accepted into CPGCSA at the
next meeting.

Corey Barnes, Superintendent
Chambersburg Country Club................... Class A

Derrick Hudson, Sales Representative
Nutrien Solutions..........cceeevevververeeenenns Class AF

We would like to welcome the following individuals into our
association.

John Alexander, Superintendent
Armitage Golf Club .........cccccoenenene. Class A

Chris Braun, Owner
Synthetic Turf International of PA....Class AF

Douglas Hall, Superintendent
Bon Air Country Club .........cccccnee. Class A

Dallas Sledzik, Assistant Superintendent
Regents Glen Golf Club ................... Class C

Randy Super, Superintendent
Valley Green Golf Course................. Class A

If you know of anyone who is interested in membership into
the association, please have them contact Wanda at 717-279-

0368 or cpgesa@hotmail.com.

There are a few outstanding 2020 Membership
Dues, please contact Wanda if you have any
questions about your dues.

Please see a list of our Association
Sponsors on Page 15.

BACK2GOLF:
REOPENING RESOURCES

GCSAA knows your lives and businesses have been affect-
ed by the global COVID-19 Pandemic. While there is no
lack of general information about the virus and its wide-
spread impact, we wanted to provide you with resources
specific to golf and business operations to assist you as
golfers get back on the course. Check back as resources
will be added regularly.

https://www.gcsaa.org/resources/back2golf-resources

¢YGCSAA



https://www.gcsaa.org/
mailto:cpgcsa@hotmail.com
https://www.gcsaa.org/resources/back2golf-resources
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MOISTURE

LEVELS ARE THE KEY

FOR CREATING

HIGH QUALITY TURF
MANAGEMENT

Emerald Isle Solutions™

Introducing Emerald Isle Solutions
Wetting Agents: Affusion & Triumvirate.

Effectively manage the moisture in your soil profile with
products that are purposely designed to help create

and maintain season-long, high quality turf. Affusion is
designed for fairways, tees, and roughs, while Triumvi-
rate is formulated for high sand content putting greens.
Together they deliver the necessary water control for
playing conditions you need from tee to green. Two new
water management products from the brand you know
and trust! Learn more at LebanonTurf.com or call
1-800-233-0628.

LebanonTurf

Best of All Worlds®

000

A Rough Time

Paul Jacobs, agronomist, Northeast Region
USGA NORTHEAST REGIONAL UPDATE

As golf courses begin reopening, expectations should be tem-
pered because maintenance teams have been operating with
less staff than normal. , g

While it goes without say-
ing that this pandemic is
affecting the entire gol
community, it is also inter-
esting to see how different §
regions have been affected R"

by state-mandated closure EANE

of golf courses. The Northeast has been one of the hardest- h1t
parts of the country in this regard. Affected facilities have
been generating little to no revenue, which has prompted
maintenance staff sizes to be reduced significantly.

While temperatures were cool and turf growth was minimal,
small maintenance crews were able to keep up with minimum
maintenance, such as plant protectant applications and mow-
ing. However, as temperatures begin to rise, course mainte-
nance becomes more demanding. If staff sizes are still re-
duced, there are a few things golfers should expect when they
get back out on the course:

®  Rough height will likely be taller than usual. This is be-
cause the rough may not be mowed as frequently as it is under
normal conditions. Additionally, the height may be set slightly
higher than normal to avoid scalping and to reduce mowing
requirements.

® High-traffic areas may not be as dense and healthy as
usual. Many courses that are open are using a single-rider cart
policy. This increases the number of carts used by the same
number of players. Additionally, many courses have removed
all ropes and stakes to streamline maintenance practices. This
can result in concentrated traffic at pinch points. Golf cart
users can help improve conditions by scattering cart traffic
whenever possible.

® Green speed may be slightly slower than expected.
Maintenance teams are prioritizing turf health while short
staffed and may be mowing greens slightly higher to reduce
mowing requirements.

Golf course accessories, scorecards, tee markers, annual flow-
er plantings and other nonessential items have been eliminated
by some courses this year as maintenance teams are focusing
their efforts on maintaining putting greens, tees and fairways.

There are a variety of different challenges faced by golf cours-
es in the Northeast due to different state and local regulations
as well as the financial status of individual golf courses. How-
ever, one thing is for sure — golf course maintenance teams
have been facing a difficult task this year. As temperatures
rise, it will only get more difficult.

“This article is reprinted from the May 1, 2020, Volume
58, Issue 09 of the USGA Green Section Record. Copyright
United States Golf Association. All rights reserved.”



https://www.gcsaa.org/docs/default-source/resources/covid-19-minimum-maintenance-gcsaa-usga.pdf?sfvrsn=b95dfa3e_0
https://www.gcsaa.org/docs/default-source/resources/covid-19-minimum-maintenance-gcsaa-usga.pdf?sfvrsn=b95dfa3e_0
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ALWAYS
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Fisher & Son is the largest distributor of PROVEN PERFORMANCE
next-generation innovative formulations QUALITY FORMULATIONS

under one roof. When you need solutions
y BROAD PORTFOLIO

for your golf course, residential or

. . BUDGET FRIENDLY
commercial lawn care business,
or municipal property, you can always SERVICE THAT MATTERS

count on us to get the job done. TECHNICAL EXPERTISE

CONTACT: THOM MAHUTE
717.940.0730 | FISHERANDSON.COM

Delivering the highest quality agronomic solutions to the green industry since 1928.
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Coronavirus Shutdowns Are Making Golf Courses an Oasis for
Stir-Crazy Americans Eager to Get Out and Tee It Up

With few alternatives for outdoor activities, the golf business hopes
built-in social distancing can draw new participants

by Jena McGregor, The Washington Post
May 20, 2020

Linsey Chamberlin’s first time playing golf in eight years was on Mother’s Day weekend amid a global pandemic.

After weeks of staying at home and without their usual Mother’s Day options of lunch and a pedicure, Chamberlin and her broth-
er decided to introduce their mother to the game by playing nine holes at Friend Country Club, a public course outside Lincoln,
Neb.

“We’d been stuck in our house the last eight weeks, and we didn’t want to
go to her house to just sit around,” said Chamberlin, 27, who was on her
high school golf team but gave up playing in college after getting frustrated
with the mental aspects of the game.

Despite safety precautions — no ball washers, no rakes in the sand traps, a
foam pool-noodle ring for touchless ball retrieval from the hole, and a
closed clubhouse — “we had a blast,” Chamberlin said. “I didn’t play as
terrible as I thought I would after not playing for eight years, and my mom
played better than I did my first time out.”

Across the country, Americans remain deeply divided about leaving the
house for work and leisure activities, except, apparently, when it comes to
golf, giving an unexpected jolt to a sport that has seen declining popularity.

It’s too early to say whether the heightened demand will continue, especially in the middle of an economic recession, or how
much the cost of safety protocols will affect course revenue.

But some in the golf industry are hoping that the interest in a relatively safe outdoor activity — and the expected return of the
PGA Tour to television on June 11, at a time when there are few alternatives for watching live sports — could boost enthusiasm
for the game.

“People are itching to get outside,” said Stuart Lindsay, a principal with Edgehill Golf Advisors. “They can’t go to a bar. They
can’t go to a restaurant. They can’t play softball. Golf is one of the few things they can do that’s a variation of riding a bike or
walking the dog.”

Joe After months of binging on Netflix and jogging around their neighborhoods, many Americans appear to see golf as an escape.
It involves acres of outdoor expanses for natural social distancing, and advance tee time bookings help control the flow of people
into all that open space.

In a recent Washington Post-University of Maryland poll, 41 percent of Americans supported their states allowing the reopening
of golf courses, a greater percentage than for any other type of business measured in the poll.

Many courses are reporting increased demand. “Our rounds are through the roof,” said David Pillsbury, the chief executive of
ClubCorp, which owns or operates 173 private golf or country clubs nationally. “It’s up 25 to 30 percent over the prior year. Our
members are using the club more than they’ve ever used it before.”

Some data shows a big leap in demand for public golf courses, too. Between April 23 and May 5, the number of rounds sold
online at public courses that remained open throughout the coronavirus pandemic were up 60 percent over the previous year, ac-
cording to GolfNow, an online tee time reservations platform used at nearly 7,000 U.S. courses. “There’s just a massive amount
of demand,” said GolfNow Senior Vice President Jeff Foster. “The big question is will that demand stay.”

If more people like Chamberlin and her family — first-timers, younger players, lapsed golfers — are playing more often, the
sport might experience a boost after years of decline, some in the golf industry say.

In 2002, nearly 30 million people played golf at least once a year, according to Pellucid Corp., a provider of industry information
and insights. But that number had steadily declined, leveling off in the 21 million range starting in 2015. (The National Golf



https://www.washingtonpost.com/people/jena-mcgregor/
https://www.washingtonpost.com/sports/2020/04/16/pga-tour-announces-season-resume-second-week-june-without-fans/?itid=lk_inline_manual_11
https://www.washingtonpost.com/politics/americans-widely-oppose-reopening-most-businesses-despite-easing-of-restrictions-in-some-states-post-u-md-poll-finds/2020/05/04/495ddc3a-8e36-11ea-9e23-6914ee410a5f_story.html?itid=lk_inline_manual_17
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Foundation, an industry association, put the number of golf course players at 24.3 million people in 2019, with another 9.9 mil-
lion who only use places like driving ranges or venues such as Topgolf.)

“We think this ultimately can actually be a real growth opportunity for the game,” Seth Waugh, the president of PGA of Ameri-
ca, said in a conference call with reporters on May 5 announcing industry guidelines for safely returning to the game. “We think
there’ll be obviously a lot of pent-up demand. But we also think that given those specific natural advantages that we have, that we
may draw new and interested people.”

Adrian Stills, who runs the Osceola Municipal Golf Course in Pensacola, Fla., said he saw an 18 to 20 percent increase in rounds
played during April, when Florida’s beaches were closed but golf courses remained open. Even when the beaches reopened, he
said, he’s still up 10 percent over the previous year, with locals replacing snowbirds as customers.

“I started noticing a lot of new faces — a lot of younger new faces,” he said. “A lot of them had been in quarantine, working from
home — they just wanted to get out and have an activity they could enjoy, and they chose the golf course. I’'m hoping that contin-
ues.”

In San Francisco, a golf course offered a different kind of escape: The Presidio Golf Course, located within a former Army post,
was converted into a public park for a time during the shutdown. “It was a unique opportunity for nongolfers to come check out
what is a beautiful golf course,” said Mark Luthman, president of Touchstone Golf, which operates the course for the Presidio
Trust.

Touchstone operates 38 courses in all, and Luthman said rounds played have been higher — “in some examples, dramatically.”
Although he’s encouraged, Luthman also warns that it’s early. “It’s difficult to make any large sweeping conclusions about the
business,” he said. “Is this just the initial pop of people who are coming out to play golf because they’ve been cooped up in their
house for six or seven weeks, or are lapsed golfers coming back in greater numbers and golf is going to be experiencing a bit of a
renaissance? I think it’s too early to say.”

Even as people flock to get back on the greens, the impact on golf courses could be uneven, depending on local restrictions and
how reliant courses are on other forms of revenue.

Some safety measures require relatively little expense, such as no-touch precautions like removing ball washers and retrofitting
cups to prevent handling the flags. But there are additional labor costs for doing extra sanitation of carts between players and po-
sitioning more workers on the course to ensure social distancing.

Other precautions may impinge on revenue by reducing the number of golfers. Courses in some states remained closed for weeks
in March and April. To help control the flow of people onto the course, some
states are requiring tee time intervals of 15 or 16 minutes upon reopening,
rather than every seven to nine minutes. Some places, such as New Jersey,
have limited groups to twosomes except for families isolating together.

Requirements can also cut into cart-rental revenue, said Pellucid President
Jim Koppenhaver, if courses can only charge for single occupancy or run out
of carts.

At Renditions Golf Course in Davidsonville, Md., where golf resumed earli-
er this month, the single-occupancy cart requirement means General Manager
Steve Peterson has had to space out tee times to wait for carts to return, re-
ducing overall capacity.

“Demand has been really high, because people are just now being allowed to
get out,” Peterson said. “But at the same time, our supply of number of tee
times available has gone down because of [cart] guidelines.”

Greens fees may be what drives revenue at public courses, but other sources of income, such as wedding receptions or banquets,
have been postponed because of the virus. Shuttered pro shops and dining rooms that remain closed or at reduced capacity also
are likely to ding sales.

High unemployment and less disposable income could prompt some golfers to rethink membership dues or frequency of play.
The average price of a round of golf at a public course is $35, according to the World Golf Foundation. “As the economy goes, so
does golf,” said Bill Golden, chief executive of Golf Tourism Solutions, a marketing agency that represents the golf industry in
Myrtle Beach, S.C. “If we have a prolonged economic recession, that’s going to have an impact on the golf business.”

Some resort-based or destination courses are bracing for a falloff in business. Golden’s agency projects a 61.5 percent drop in



https://www.ngf.org/golf-industry-research/
https://www.myrtlebeachonline.com/sports/golf/article242387151.html
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revenue for Myrtle Beach-area courses in the first five
months of 2020 compared with 2019, despite remaining
open.

Yet others predict that the flexibility of working from home,
the lack of commitments to afternoon and weekend youth
sports and less traveling overall could prompt golfers to play
their local courses more often.

People probably won’t be “jumping on planes and traveling
to Europe for the summer,” said Greg McLaughlin, chief
executive of the World Golf Foundation, who added that
open courses are seeing rounds at an “all-time high.” “People
are working from home. Do you have an opportunity, poten-
tially, in the afternoon to slip out and play nine holes if it’s
light until 8 o’clock? We think it’s going to create another
alternative.”

Cathy Harbin, the owner of Pine Ridge Golf Course in Paris,
Tex., had a group of infrequent players tell her one recent
evening that “now we can come here, get in our single carts,
and we can still play golf and honor social distancing,” she
recalled.

“Maybe these were guys who were meeting for a drink some-
where else” before the coronavirus, she said. “My prediction
is we’ve created a new normal for them.”

New for 2020

Unique, Versatile, Cost-Efficient Surfactants
for Superior Turf Quality

TopSail Windjammer
For fairways and fine textured . Windjammer’s
soils on hillsides, mounds, and unique surfactant
other difficult to access areas molecules reduce wilt
« Can be injected or sprayed. and provide firm, dry,
* Greatly increases penetration and @St surfaces

of applied water and rainfall L I6t||me faster

(3 times faster infiltration infiltration rate vs.

rate vs. the competition) the competition

SeaBlend Plus with SynGen
The best performing turf fertilizer just got better _

Introducing SeaBlend® Plus with SynGen surfactant —
two formulations: 12-0-12 and 12-4-5

¢ |mproves nitrogen uptake,
retention and efficiency

* Improves soil wetting

¢ Dramatically reduces runoff,
puddling, leaching

 Faster color response
* Better and sustained growth
Also available in fairway grades.

Contact Kevin Collins — 914-621-1151 e kevin@oceanorganics.com

SPRING IS IN
FULL SWING

ORDER NOW:

JUST ASK YOUR
LOCAL SALES LEADER

Brian Bachman 484-661-6105
bbachman®@genesisgreensupply.com

e Topdressing for
Aerification

Jim Byrne 717-471-5569
jimbyrne@genesisgreensupply.com

e Sands for Bunker
Repair

Don Dodson 717-586-9064
don@genesisgreensupply.com

® Mulch for

Eric Kline 717-250-3701
Ornamental Beds

eric@genesisgreensupply.com

* Seed, Fertilizer,
and Plant Health
Products

Paul Wickey 717-439-4441
paul@genesisgreensupply.com

WWW.GENESISGREENSUPPLY.COM | 717-759-8151
fobowse (3 » GENESISTURF @) /GENESISGREENSUPPLY @ GENESISTURFGRASS

A new 30-second PSA. "Golf and Social Distanc-
ing" ., featuring Nelly Korda, Matt Kuchar, and
Steph Curry began airing on digital and broadcast
outlets over the weekend, including CBS, Golf
Channel and CBS Sports Network. Among the
important messages delivered are the health and
recreational benefits of golf that can be enjoyed
while now applying social distancing.

The PSA showcases the industry's collaborative
approach in creating the Back2Golf Guidelines
and Operational Playbook. Additionally, the PSA
as well as the Back2Golf social distancing post-
ers are available for download on the WE ARE
GOLF website.



https://wearegolf.us16.list-manage.com/track/click?u=6400d5f43352c36ed75bdb460&id=816f13db03&e=d19cb912a8
https://wearegolf.us16.list-manage.com/track/click?u=6400d5f43352c36ed75bdb460&id=816f13db03&e=d19cb912a8
https://wearegolf.us16.list-manage.com/track/click?u=6400d5f43352c36ed75bdb460&id=df845686fe&e=d19cb912a8
https://wearegolf.us16.list-manage.com/track/click?u=6400d5f43352c36ed75bdb460&id=df845686fe&e=d19cb912a8
https://wearegolf.us16.list-manage.com/track/click?u=6400d5f43352c36ed75bdb460&id=d2014b4414&e=d19cb912a8
https://wearegolf.us16.list-manage.com/track/click?u=6400d5f43352c36ed75bdb460&id=d2014b4414&e=d19cb912a8
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“The fairways are “It was like playing “The course is in
immaculate!” on carpet.” amazing shape.”
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“Best fairways and greens “Great lies in the
I've ever played on.” fairways!”

you’ll get rave reviews.

Golf’s leading fungicide, Secure®, is now even better. New Secure® Action™
fungicide now includes a boost of acibenzolar-S-methyl (ASM), giving turf
abiotic benefits such as increased drought tolerance, heat tolerance and
quicker recovery. The enhanced formulation also offers improved dollar
spot performance, including an increased control interval of 14-21 days.

Visit GreenCastOnline.com/SecureAction to learn more.
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w SecureAction BRI

Fungicide

W @SyngentaTurf #Time4SecureAction
©2018 Syngenta. Important: Always read and follow label instructions. Some products may not be registered for sale or use in all states or counties. Please check with your state or
local extension service to ensure registration status. Action’’ Greencast® the Alliance Frame, the Purpose Icon and.the Syngenta logo are trademarks of a Syngenta Group Company. Secure® is.
a trademark of Ishihara Sangyo Kaisha, LTD. All other trademarks used herein are the property of their respective owner. MW 1LGG8011 08/18
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Susquehanna River Basin Commission Adopts
New Consumptive Water Use Policy —
Immediately Expands Mitigation Options and

Promotes Cost Savings SUSQUEHANNA RIVER
BASIN COMMISSION

HARRISBURG, Pa. May 26, 2020 - The Susquehanna River Basin Commission an- NY = PA = MD =® USA
nounced today that it has adopted Resolution No. 2020-02, enhancing its consumptive

water use mitigation practices and providing flexibility for facilities paying its water usage

fee.

‘al » BT

The new policy also offers implementing guidance for water users in the basin seeking to provide water storage. The policy be-
came effective on April 1, 2020.

“After careful review and consideration of the data and our objectives, we determined that exempting pond evaporation losses
from mitigation requirements would promote the use of storage and expand options for achieving on-site mitigation,” said Exec-
utive Director of the Susquehanna River Basin Commission Andrew Dehoff. “In particular, facilities such as golf courses and
ski resorts are likely to find the policy changes beneficial.”

Senator Gene Yaw, 23rd Senatorial District and Chairman of the Senate Environmental Resources & Energy Committee, wrote,
“I am very happy to see SRBC’s new water use policy. It will be a huge help to some businesses which are struggling through
the COVID 19 crisis.”

Management of low flows is one of the Commission’s primary and unique roles. The traditional approach to this objective has
been to provide for water releases from large federal reservoirs to offset downstream water consumption during low flow peri-
ods. Through the policy update, the Commission seeks to add new options to the successes of the traditional approach and to
enable water users to take credit for mitigation measures that are available to them.

The overarching goals are to improve low flow management, provide reliable water supply during droughts, expand affordable
mitigation options to water users, and promote innovative partnerships for water use mitigation projects.

Representative Dan Moul, of the 91 Legislative District stated, “As Chairman of the Local Government Committee and Mem-
ber of the House Tourism and Recreational Development Committee, I am very pleased to learn of the new Consumptive Water
Use Policy recently adopted by the Susquehanna River Basin Commissioners at their March 13", 2020 meeting, Chairman Moul
stated additionally “I want to personally compliment Mr. Andrew Dehoff, SRBC Executive Director and Mr. Gene Veno, SRBC
Governmental Affairs Director and thank them for taking the time to meet with me to discuss this policy and work on the data in
order to bring about this needed policy change”. “This new policy will help many water use businesses in my district and
throughout the entire river basin. I am delighted to see the adoption of the New Consumptive Water Use Policy and I look for-
ward to continuing to work with the Susquehanna River Basin Commission”.

Following adoption, new options now being offered to water users for meeting existing mitigation requirements include:
e Lowering the former 90-day storage standard to 45 days;
e Changing the definition of discontinuance from no water usage to allowing usage up to 20,000 gallons per day; and
e Receiving a fee credit for water-saving practices.

Resolution No. 2020-02 provides the executive director the authority necessary to carry out the implementation of the updated
policy. This includes immediately exempting pond evaporation losses from the mitigation requirement and reducing fees in ex-
change for certain water conservation practices. The Commission estimates that implementation of these changes will result in
an initial cost savings of more than $500,000 annually to qualifying projects in the Basin. Activation of these money saving
steps will require no action or cost on the part of water users and has already been begun by Commission staff.

Gene Barr, President and CEO of the PA Chamber of Business and Industry, wrote, “Today's news is the product of collabora-
tion towards mutual goals of economic development and the stewardship of our natural resources. We appreciate and applaud
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the efforts of the Susquehanna River Basin Commission's leadership and staff in working productively with stakeholders, in-
cluding the regulated community, to implement policies that will protect the region's water resources, and we thank the Com-
mission and staff for responding effectively to the concerns and issues raised on behalf of the broader business community.

Prior to the adoption of the updated policy, Commission staff held informational sessions with key water use stakeholders and
other interested parties to preview the changes being considered and to solicit feedback. David Spigelmyer, President of the
Marcellus Shale Coalition, commented, “The Marcellus Shale Coalition and its members appreciate the continued collabora-
tion that the Susquehanna River Basin Commission has demonstrated with all water users, including oil and gas operators, to
ensure that the Susquehanna River’s water resources are protected and managed properly. Through this resolution the Com-
mission has provided additional flexibility that will enable all water users to better manage their responsibilities during 1ow-
flow periods while incentivizing the mitigation efforts that many users already embrace and encouraging new possibilities for
the protection and utilization of one of this nation’s great water basins.”

The informational sessions and subsequent notification to water users of the policy and cost changes were well received. “A
broad array of operators participated in the sessions and we have received very positive feedback from water users throughout
the basin for the adoption and implementation of this new policy,” added Mr. Dehoff.

Elk Mountains Vice President/General Manager Gregg Confer stated, "This new policy on Consumptive Use Mitigation is a
great benefit for the ski areas in the basin. During these crazy times this is a step in the right direction that we greatly appreci-
ate and thank the basin for the relief.”

In addition to the above comments in support of this New SRBC Policy, we also received comments from Representative Sue
Helm, 104™ Legislative District who stated: “As Chairman of Pa. House Urban Affairs and a Member of the House Tourism &
Recreational Development Committee I am pleased to learn of the Susquehanna River Basin Commission’s newly adopted

Yourfullflineivendors

“for Golf Commercial”
: _V_Equipment a(nd Golf
: Irrigation.
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Consumptive Water Use Policy recently adopted that immedi-
ately expands mitigation options and promotes cost savings of
more than $500,000 annually to qualifying businesses in the
Basin”

Chairman Helm went on to say, “I have seen the many posi-
tive developments at the SRBC and I am pleased to see this
new policy that will greatly help not only District 104 busi-
ness owners, but many businesses throughout the river basin”

For questions or additional information, please call Gene
Veno, Director of Government Affairs & Public Advocacy,
717-238-0423, Ext. 1311, or e-mail at gveno@srbc.net. Res-

olution 2020-02 appears on our website_ www.srbc.net at

https://www.srbc.net/regulatory/policies-guidance/docs/
metering-plan-groundwater-elevation-guidance-policy-

2020-02.pdf.

About the Susquehanna River Basin Commission
The Susquehanna River Basin Commission is a federal/
interstate governmental agency responsible for protecting and
wisely managing the water resources within the 27,500 square-
mile Susquehanna River Basin without regard to political
boundaries. The Susquehanna rises and flows through New
York, Pennsylvania, and Maryland into the Chesapeake Bay.

Pocono| Turf

Distributors of Turf Care Products

P.O. Box 372
Horsham, PA 19044
Business: 215-672-9274

Andrew Harrison
Sales Representative, PA & MD
Business: 443-547-0252
andrewpoconoturf@gmail.com

Matt Paulina
Sales Representative, PA & NJ
Business: 610-883-6108
mattpaulina@gmail.com
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EQUIPMENT V7 North America,
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2020 GCSAA
National Championship:
Deron Zendt
claims his second title

The superintendent at Pine Tree Golf Club in Boynton Beach,
Fla., and CPGCSA Member added another to the trophy case
after an epic back-nine battle.

Congratulations Deron!



mailto:at_gveno@srbc.net
http://www.srbc.net
https://www.srbc.net/regulatory/policies-guidance/docs/metering-plan-groundwater-elevation-guidance-policy-2020-02.pdf.
mailto:andrewpoconoturf@gmail.com
mailto:andrewpoconoturf@gmail.com
mailto:MattPaulina@gmail.com
mailto:mattpaulina@gmail.com
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Services:

In-house manufactured fertilizer blends

Custom seed blends

On-site consultations

Contracted services

Wide variety of specialty turf equipment

Direct delivery options to include spyder off loading

Offering these premium products and more:

syngenta  — = (UALIPRD s

=
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Rich Gdovin Matt Brown
Sales Consultant Sales & Equipment Consultant
607.761.9465 484.896.0171
rgdovin@andreandson.com mbrown@andreandson.com

Andre & Son Inc
=R

17150 State Route 706 Montrose, PA 18801 « www.andreandson.com v
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SOCIAL

DISTANCING
GUIDELINES

1. ALWAYS

stay six feet apart Te' '

from others.

3. AVOID

large gatherings on the
first tee, driving range
or after the round.

5. ALWAYS

mark your hall clearly.

6. WEAR

a facial covering
when taking a lesson.

oo o eeqg

--'

e, o

of <N

1. AVOID

handshakes and
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Do your part to get /\
Back2Golf

wearegolf.org/back2golf

8. RESPECT

the game and
all involved.

2. STAY
HOME

if you have
a fever or
feel sick.

4. ifin doubt...

DON'T
TOUCH

?%

to wash your hands

.

after playing.
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Platinum Sponsor

Fisher & Son Company, Inc.

Syngenta

Gold Sponsor

Lebanon Turf
Turf Equipment Company

Silver Sponsor

Aer-Core. Inc.
Genesis Green Supply
Lawn & Golf Supply Co.
Ocean Organics
Pocono Turf Supply Company

Corporate Sponsor

Andre & Son Inc.
Bayer
Davisson Golf, Inc.
Earthworks

Finch Services
FMC
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Bill Mast
Cell: 610-608-8319
bmast@ aer-core.com

Steve Thompson
Cell: 610-972-5933
sthompson @ aer-core.com

Office: 610-327-3390
1486 S. Hanover St. = Pottstown, PA 19465 ¢ www.aer-core.com

Specialized Turfgrass Services

Top Dressing
Sandmaster Drainage e Drill & Fill

Deep Tine (Solid & Coring) e Traditional Shallow Coring
Fairway Aeration with Clean-Up

N

GOLF COURSE SUPERINTENDENTS ASSOCIATION OF AMERICA

The Green Sheet
1314 Porter Avenue
Scranton, PA 18504
cpgcsa@hotmail.com

Www.cpgcsa.org




